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Sampling Scope Index Calculation Weights (based on impact of predictors on Purchase Intent)
>N=3,079 general consumers aged 18-45 years of age >46 brands, 16 categories (Carbonated, Tea, Auto, >Awareness = Prompted targeted ad awareness >Awareness = 0.3
>City coverage: Personal electronics, Dairy, Infant formula, Sporting Engagement = Overall Liking, Positive Impression of Brand, Fits Brand Engagement = 0.6
Tier 1: Beijing, Shanghai, Guangzhou, Shenzhen goods, Western style fast food, Haircare, Skincare, Involvement = Clickeability, Sharing, Looking up information about brand/product Involvement = 0.1 =
Tier 2: Wuhan, Nanjing, Hangzhou, Chengdu, Tianjin, Shenyang, Suzhou, Fuzhou,  Cosmetics, Cocktail, Beer, Chocolate, Cookies, Regression Model of EnSpire Index = 0.3 * Awareness + 0.6 * Engagement + 0.1 * Involvement
Ningbo, Qingdao, Xian, Zhengzhou, Chongaing, Jinan, Hefei, Changsha Chewing gum), 220 ads. m“;‘&‘@vi‘éi



BB EENS SRS BRERY e

BEHBREEHS SRS RRERY BEEREEHNS SRS RRERY

201555 FE 20155 B -FF
fahd mahd m2015% = BAEIE ns5% BIEANE BEBEEEHES kg kg m20155% = BiAEE as5E - Ei DN BEBEEEGHES
ZEHZ ESBRERE ZEHA ES5BRERE
w =B 1 79.7 88.4 67.2 100.0 B 24 52.7 66.6 55.4 Es
" ER 2 78.0 82.8 64.8 95.1 nouﬁﬁm FEs 25 47.0 64.0 81.4 725

@g%& "Oa% 8 69.9 79.3 63.3 89.5 " b7 26 45.1 65.7 69.3 71.6
@ Z0th 4 35.7 94.5 735 89.4 G@ BaF| s 27 42.1 66.8 62.7 70.5

!:.-l}lIP' gim 5 72.9 76.0 70.6 89.0 Wyeth MBE HE 28 36.1 70.1 55.9 69.9
Extra itix ik 6 72.9 72.1 82.3 87.7 uﬁ%\as” Pk R 29 496 62.7 59.3 69.8
= e

i sEg 7 100.0 61.5 56.9 86.8 Fa } ) me=E 30 69.4 54.9 41.9 69.3
KFFC
)

- =T 8 12.6 100.0 87.5 86.7 lenovo Ji£355] 31 22.4 73.1 715 69.0

=45 9 72.3 73.0 63.9 85.9 é e 32 37.7 66.0 39.7 65.6

i ] ] ! 845 PANTENE ; . ! L !

i) 10 53.7 81.9 61.9 85.4 L =4 33 56.9 55.7 29.9 63.9

KR 11 76.0 66.5 78.5 84.3 =3)] 34 18.4 69.5 62.8 63.9

=) 12 45.1 82.4 64.5 83.0 Meadjhnson™ EUE 35 43.0 58.5 46.6 62.9

HERSHEYS Y7a 13 9.6 93.2 70.1 78.6 [SNIEKERS] +hz 36 30.1 62.1 58.8 62.4
e
g

=5 14 35 89.8 100.0 77.7 w fE£4 37 32.9 63.4 42.1 62.3
e 15 79.5 59.2 48.1 76.8 LOREAL BXSETE 38 46.4 49.1 50.8 57.9
B 16 48.6 69.9 74.9 765 m H— 39 18.7 59.2 53.3 55.6
m ik g 17 441 723 70.9 76.1 @‘) &5 40 67.1 38.0 33.4 55.3
g'é *h 18 53.4 68.7 63.8 76.0 TRYERE 41 16.9 54.2 58.1 51.9
) Ahott b3 19 8.6 87.5 83.6 75.9 amazon' 1\ Kindle 42 108 51.8 53.7 475
D P
[~ 5 20 49.9 68.7 69.2 75.4 I REIERE 43 10.1 53.2 325 45.6
E Fx 21 53.2 66.1 69.1 74.8 %8B 44 325 39.5 39.7 44.7
W B 22 323 75.7 67.3 73.9 Kinder @ix 45 0.3 46.0 27.8 36.4
O|Ay E2iH 23 54.9 64.1 66.4 73.6 MAYBELLINE E3 46 20.4 35.1 13.2 34.1
Fikit:
BUEE AR MREE BB ERE NE (ETHEZEEMZ W)
SHAE}3,0791, HBREFIKTELS-45%5 28 SHFRHRAGNRAR, 16KME BRERTRR, BRFRH, SINHE = BRI HEANE >AEE = 0.3
S HERS: RE, PHBEBRTSR, ASE, BILNY, Bk, 25K - #fEZE, IRMRFNIR, FERMER 25F = 06
—sim: R, B35, M, R BRIRE, Lk, PKRE, WiaSR, BEHE, BE, BAE = 5, 9%, FIER ELREER BAE =01 -
St BR, B SN, WA, KR, A, BH, A, %5, WF, OFEW) 2200 HREEHS 5E5BREHRMIEREIEEITEE = 0.3 * AKE + 0.6 * S5 + 0.1 * AE
TH, 5, AR, BN, EKX, FE, A6, K WORLDWIDE

Www.r3ww.com



