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Methodology:
Scope
>46 brands, 16 categories (Carbonated, Tea, Auto,
Personal electronics, Dairy, Infant formula, Sporting 
goods, Western style fast food, Haircare, Skincare, 
Cosmetics, Cocktail, Beer, Chocolate, Cookies, 
Chewing gum), 220 ads.

Weights (based on impact of predictors on Purchase Intent)
>Awareness = 0.3
  Engagement = 0.6
  Involvement = 0.1
Regression Model of EnSpire Index = 0.3 * Awareness + 0.6 * Engagement + 0.1 * Involvement

Index Calculation
>Awareness = Prompted targeted ad awareness
  Engagement = Overall Liking, Positive Impression of Brand, Fits Brand
  Involvement = Clickeability, Sharing, Looking up information about brand/product

Sampling
>N=3,079 general consumers aged 18-45 years of age
>City coverage: 
   Tier 1: Beijing, Shanghai, Guangzhou, Shenzhen
   Tier 2: Wuhan, Nanjing, Hangzhou, Chengdu, Tianjin, Shenyang, Suzhou, Fuzhou, 
   Ningbo, Qingdao, Xian, Zhengzhou, Chongqing, Jinan, Hefei, Changsha
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方法论:
取样规则
>样本量为3,079个，消费者年龄在18-45岁之间

>城市覆盖: 

  一线城市: 北京，上海，广州，深圳

  二线城市: 武汉，南京，杭州，成都，天津，沈阳，苏州，福州，  

  宁波，青岛，西安，郑州，重庆，济南，合肥，长沙

指数计算方法
>认知度 = 有提示广告认知度

  参与度 = 整体喜爱度，对品牌良好的印象，符合品牌形象

  投入度 = 点击，分享，主动搜索广告或品牌信息

认知度 消费者互动参与
度与渴求度指数

2015第二
季度排名
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品牌品牌 参与度 投入度 参与度 投入度

研究范围
>研究涵盖46个品牌，16大品类（碳酸饮料，包装茶饮料，

汽车，个人消费电子产品，乳制品，婴儿奶粉，运动服装，

西式快餐，洗发水，护肤品，化妆品，鸡尾酒，啤酒，

巧克力，饼干，口香糖）220个广告

权重 (基于购买意图的影响)
>认知度 = 0.3
  参与度 = 0.6  
  投入度 = 0.1
消费者互动参与度与渴求度指数指数线性回归模型 = 0.3 * 认知度 + 0.6 * 参与度 + 0.1 * 投入度
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